


“Advertising is fundamentally persuasion and 
persuasion happens to be not a science, but an 

art”   - William Bernback

Lesson 6. Advertising
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Discuss the advertisement above

1. Which do you like best, why?
2. What kind of advertisement do you like? 
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Lesson 6. Advertising

1. What makes a good advertisement? Use some of the words below.

clever interesting funny inspiring eye-catching
powerful humorous shocking informative sexy

Do you think that the advertising practices described below are acceptable?
Are any other types of advertisement offensive?

1. Using children in advertisement 
2. Using nudity in advertisement
3. Promoting alcohol on TV
4. Comparing your products to your competitor’s products
5. An image flashed onto a screen very quickly so that people 

are influenced without noticing it (subliminal advertising)
6. Exploiting people’s fears and worries 

• Newspapers and TV are advertising media. Can you 
think of others?
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2. Look at the words in the box below. Label each item 1 for 
advertising media, 2 for methods of advertising or 3 for verbs to do 
with the advertising.

directories – 1
run
commercials
exhibitions
point-of-sale
target
press
persuade
mail shots
Public transports
word of mouth

bill boards
hoardings
posters
endorsements
internet
publicise
promote
place
Launch
research
slogans

sponsorship
cinema
free samples
leaflets
radio
sponsor
television
social media



5

Lesson 6. Advertising

3. Choose the most suitable word from the words in brackets to 
complete these sentences.

1. Viacom Outdoor is an advertising company that specializes in placing 
adverts on (billboards / public transport / television) such as buses.

2. Some perfume companies provide (leaflets / commercials / free 
samples) so that customers can try the perfume on their skin before 
they buy.

3. Advertising companies spend a lot of money on creating clever 
(slogans / directories / mail shots) that are short and memorable such 
as the message for the credit card, Access: “Your flexible friend”.

4. Celebrity (exhibition / research / endorsement) is a technique that is 
very popular in advertising at the moment.

5. If news about a product comes to you by (word of mouth / press / 
internet) someone tells you about it rather than you seeing an advert.

6. If you have something to sell, you can (target / plan / launch) ad 
advert in the local newspaper) 
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4. Give example of:

a. Outdoor advertisement on the buses or trains in your country.
b. Clever slogans that you remember from advertising campaigns.

Discuss with your teacher

a. Which celebrities from your country are used in advertising?
b. Which products or types of products do they advertise?
c. Do you think this kind of advertising is effective?

6. 1 Jeremy Thorpe Woods, Head of Planning at Saatchi 
and Saatchi, a leading agency based in London, talks 
about advertising campaigns. Listen to the first part of the 
interview and answer these questions. 

a. What does Jeremy say is the most important thing about 
advertising nowadays.

b. What are the key elements of a good advertising 
campaign, according to Jeremy?
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6. 2 Listen to the second part of the interview and complete 
the flow chart.

Lesson 6. Advertising

STAGE 3 Develop a ………… ………… 7
Talk to your creative partners about…………. …………8
Discuss your communication idea with your ……………. 9
Go back your ………….. …………. 10.

STAGE 2 …………………… 5 stage
Observe the target audience, get to know them thorough
…………… …………….6

STAGE 1 Discussion with …………… 1
Talk about their ……… ……… 2 and ……………. 3
Develop a ………… …………. 4.

STAGE 4 Make the ………….. …………..11.
Use the ………… ………….12 to track how it’s working.
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5. Read the article. Match the celebrities mentioned to their report.
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5. Read the article. Match the celebrities mentioned to their report.

A. Now answer these questions.

a. According to Phil Knight, what are the three factors which have led to the 
success of Nike?

b. Why did Nike lose Market Share in the mid 1980’?
c. Which innovation saved the company?
d. Which celebrity saved the company?
e. What is Phil Knight’s key idea about advertising?

B. Which of these statements are true? Correct the false ones.

a. Nike has been advertiser of the year three times.
b. Nike used only worldwide advertising.
c. Nike believes market research pre-testing is very important.
d. A lot of computer tricks are used in Nike ads.
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C. What are the advantages and disadvantages for a company of using 
celebrity endorsement in its advertising.

D. The article mentions an attention-grabbing advertisement. This type 
of phrase is common in advertising. Match the words 1-6 to the words 
a) to f) to make the word partnerships.

1. Energy
2. Eye
3. Thirst
4. Money
5. Mouth
6. Brain

a. Teasing
b. Saving
c. Watering
d. Catching
e. Quenching
f. Saving

E. Which of the word partnerships in Exercise D would you use to 
describe these products?

1. A soft drink
2. A fruit bar
3. A computer quiz game

4. A low power light bulb
5. A range of smart clothing
6. A range of supermarket 

own-brand products.
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6. Decide whether each expression in the Useful language box is 
formal or informal. Write F (formal) or I (informal). Underline the 
key words which helped you to decide.

Lesson 6. Advertising

Useful language

Introducing Yourself

• On behalf of myself and Focus 
Advertising, I’d like to welcome you. 
My name’s Steven Larsen.

• Hi everyone, I’m Dominique Lagrange.
Good to see you all.

Introducing the Topic
• I’m going to tell you about the ideas 
we’ve come up with for the ad campaign

•This morning, I’d like to outline the 
campaign concept we’ve developed 
for you.

Giving a plan of your talk

• I’ve divided my presentation into 
three parts. Firstly, I’ll give you the 
background to the campaign.
Secondly, I’ll discuss the media we 
plan to use. Finally, I’ll talk you 
through the storyboard for the TV 
commercial.

• My talk is in three parts. I’ll start with the 
background to the campaign, move on to 
the media we plan to use, and finish with 
the storyboard for the commercial.

Inviting Questions

• If there’s anything you’re not clear 
about, go ahead and ask any 
questions you want.

• If you have any questions, please 
don’t hesitate to interrupt me.
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6. 3 Presenters can use different techniques to get their 
audience’s attention at a start of a presentation. Listen to the 
start of the five presentation and match them to the techniques 
below.

a. tell a personal story
b. offer an amazing fact
c. use a quotation

d. ask a question
e. state a problem

7. Choose one of the presentation situations below. Prepare five 
different openings using the techniques in Listening 6.3. Practice 
the opening with your teacher.

a. Your company is developing a small car aimed at the city workers.
AUDIENCE: a group of distributors.

b. Your bank wishes to encourage young people to save money.
AUDIENCE: a group of students

c. Your firm has produced a type of torch which has unique features.
AUDIENCE: a group of buyers at a trade fair.
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8. Match the words with it’s meaning on the left.

1. Spam
2. Jingle
3. Generic advertising
4. Poster
5. Hoarding
6. Slogan
7. Coupon
8. Campaign
9. Prime time
10.Eye-catcher
11.Soundbite
12.Billboard
13.Hype
14.Mailshot
15.Commercial
16.Launch

a. Signboard for advertising posters. 
b. Piece of advertising material sent to potential customers by 

post. 
c. Catchy tune, with a short simple rhyme, used to promote a 

product. 
d. Large sheet of paper used in advertising. 
e. Something that particularly attracts one's attention.
f. To start an action in order to introduce something (e.g. a new 

product).
g. Unsolicited advertising sent through the internet as an email 

message.
h. Advertising for a whole sector, such as tourism, rather than a 

specific product.
i. Part of a printed advertisement to be used to order goods or 

samples.
j. Wooden structure or signboard, used to carry advertisements.
k. Hours on radio and TV with the largest audience, usually the 

evening.
l. Short extract from a recorded interview or speech.
m. organised course or plan of action.
n. Advertisement on radio or television.
o. Excessive or intensive publicity; exaggerated claims made in 

advertising.

p. Phrase used to advertise a product, or to identify a 
company or organisation.

Lesson 6. Advertising
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9. Look at the three advertisements below and think about which 
product or service each image can be used for? Try to be as creative 
as possible. 

A. Discuss how companies advertise the following 
products:

Toothpaste Cars Mobile Phones 
Shampoo Skin Cream 
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1. What’s your favourite advertisement at the moment? 
2. What products rely most on advertising? 
3. Is it necessary for Coca Cola? 
4. What regulations should be applied to adverts to 

protect the consumer?

B. With a partner, discuss the following questions:

Lesson 6. Advertising

C. Discuss the AD with your teacher.

https://www.youtube.com/watch?v=NHHTB2MR1Is

https://www.youtube.com/watch?v=NHHTB2MR1Is

